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The Study of Production and Marketing Structure

of Peanut in Tainan District*

Huang, H. L.? and W. F. Chen.?

Summary

This research aims at establishing the production and marketing information of
peanut. Secondary and investigation data are both used in the future planning of
peanut industry.The major production area of peanut locates in Yun-lin,
Chang-hua, Chai-yi and Tainan counties in Taiwan. It expects to have tremendous
impact on peanut industry after Taiwan join the World Trade Organization (WTO).
The planting area of peanut is 29,662 hectare in 2000, with an average production
of 2,500 kg/acre. The production cost of peanut is $36/kg , marketing cost is
$5.9/kg, farm-gate price is $44/kg, and the yield is 2,470kg/ha, therefore the profit
is $5,187/ha in 2000. The difficulties encountered in production are: nature
limitation, diseases & pests preventing, continuous cropping obstacle and labor
shortage, while in marketing the major problems are: smuggling, threat of
imported peanut products and manipulated by middleman.

According to the quotation policy of peanut after join WTO, the planting area
estimates to reduce by 8%, and the price will go down owing to the expectation of
consumers. The production cost is higher compared to imported products,
therefore the future target market should aim at fresh consumption, shell or fried
peanut products according to consumer flavor and demand. The react policy
includes: adjust production area, emphasize on variety selection and products
development, establish aerting system, built up brand name and market
discrimination, strictly execute imported products examination, and provide job
training outside farming.

Key words: agricultural products, peanut, demand & supply structure
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